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Dear Esteemed Delegates, Industry Leaders, Partners and Friends,

Welcome to the 13th Annual MICE India & Luxury Travel Congress 2026.

We are delighted to bring together an exceptional community of decision-makers,
innovators and visionaries who are elevating the MICE, luxury travel and business
events. As the travel industry continues to evolve at an unprecedented pace, changing
consumer expectations, emerging markets, technology, sustainability and experience-
led travel are redefining the way we connect, collaborate and create value.

The Congress will serve as a platform for meaningful dialogue, strategic insights
and invaluable networking. Through keynote addresses, panel discussions, fireside
conversations and one-to-one business meetings, we will explore the deals transforming
global travel demand, uncover new opportunities for destinations and businesses, and
discuss the innovations driving the next era of growth.

Every organisation in this room is being asked the same thing - can you move as fast as
the traveller now expects, without losing what made them choose you in the first place?

That's "The Changing Code of Travel Demand." Not a theme so much as the problem
every one of us is currently solving.

Together, we will examine how organisations can adapt to evolving traveller behaviour,
unlock emerging demand markets, embrace technology without losing the human
touch, and build resilient partnerships that create long-term impact.

Beyond the knowledge shared on stage, the true value of MILT lies in the conversations
you'll have, the relationships you'll build and the collaborations that will continue to take
forward.

Thank you for being a part of this journey. We hope you rise with inspiration, with fresh
perspectives, valuable connections.

We wish you a productive, engaging and memorable experience at the MILT Congress
2026.

Welcome to Goa, and welcome to the 13th Annual MILT Congress.

With best regards,

Sidh NC

Director,
QnA International
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Sands Resorts Macao is the epitome of sophistication and excellence in Asia’s MICE industry. Nestled in the
dynamic Cotai Strip, this multi-award-winning destination comprises three integrated resorts—The Venetian®
Macao, The Parisian Macao, and The Londoner® Macao—offering an unparalleled blend of innovation and
world-class service. With 10 distinguished hotels, approximately 11,000 rooms, 850 retail outlets, and over
150 dining venues, it sets the stage for extraordinary events and experiences.

The resort features 150,000 sgm of versatile event space, including the Cotai Expo, one of Asia’s largest
exhibition centers at 71,000 sqm. Notable venues include The Londoner Arena, a 6,000-seat multipurpose
space, and The Venetian Arena, accommodating up to 14,000 guests with VIP suites. Additionally, four
theaters and diverse indoor and outdoor settings provide limitless possibilities for various events.

Sands Resorts Macao is a pioneer in responsible meetings & events, ensuring eco-conscious planning
without compromising luxury. Supported by a dedicated team, it has successfully executed over 590 expos
and 5,300 meetings in 2024.

Strategically located near Macao’s key entry points, the resort offers seamless connectivity via Cotai Water
Jet ferries and shuttle buses. Sands Resorts Macao redefines MICE excellence with top-notch facilities,
luxurious accommodations, and unmatched service for global travelers.

For more information, visit:
https://len.sandsresortsmacao.com/meetings/index.html
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DISCOVER
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The Moscow City Tourism Committee is the executive body of the Moscow City Government responsible for
all tourism-related activities in the capital.

The Committee takes the lead in shaping legislative initiatives, organizing congresses and exhibitions, and
managing local and international projects to promote Moscow as a travel destination. It handles various other
related affairs.

As the brand custodian of Moscow’s tourism image, the Committee remains fully dedicated to its role. This
involves continuously analyzing global trends, providing offers that meet the needs of both Russian and
international travelers, and developing fresh ideas to strengthen Moscow’s position as a destination for
rewarding leisure experiences and MICE opportunities that appeal to discerning visitors.

For more information, visit:
https://discover.moscow/en
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Baku Marriott Hotel Boulevard is a 5-star seaside hotel located in Baku's White City district, offering a
comfortable and modern stay by the Caspian Sea. With spacious rooms, panoramic sea views, and a wide
range of facilities, the hotel is an ideal choice for both business and leisure travelers.

The property features elegantly designed accommodation, complimentary Wi-Fi, diverse dining options, a
spa, a fully equipped fitness center, and a heated indoor pool. Guests can enjoy a relaxing stay while having
easy access to Baku’s main attractions, shopping areas, business centers, and cultural landmarks.

As part of the internationally recognized Marriott brand, Baku Marriott Hotel Boulevard combines global
hospitality standards with a warm local approach. The hotel is also well-suited for meetings, corporate events,
and social gatherings, offering professional service and flexible event spaces.

With its coastal location, quality amenities, and focus on guest satisfaction, Baku Marriott Hotel Boulevard
stands as one of the leading hospitality destinations in Baku.

For more information, visit:
https://www.marriott.com/en-us/hotels/gydmb-baku-marriott-hotel-boulevard/overview/
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abu dhabi

Convention & Exhibition Bureau

Abu Dhabi is one of the world's fastest-growing business events destinations — a city that pairs world-class
venues and infrastructure with genuine government commitment to making events succeed. For organisers,
that combination is rare.

The Abu Dhabi Convention and Exhibition Bureau (ADCEB) is the emirate's dedicated business events
agency, and the first call for any organisation considering Abu Dhabi as a host destination. Since 2013,
ADCEB has worked across the full event lifecycle, from initial bid support to post-event legacy, in partnership
with venues, suppliers, and government stakeholders across the emirate.

As a strategic partner, ADCEB offers organisers a single point of contact for the full range of destination
support: bid development and strategy, destination collateral, delegate attendance programmes, venue
recommendations, PR and marketing assistance, government liaison, and curated pre- and post-event
experiences.

The bureau's Advantage Abu Dhabi initiative brings additional support to events that align with the emirate's
broader economic priorities, offering enhanced backing for high-impact gatherings that contribute to Abu
Dhabi's long-term diversification goals.

For more information, visit:
www.dctabudhabi.ae
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SEASIDE LIVING REINVENTED

Framed by Agaba’s majestic mountains and the sparkling waters of the Red Sea, Ayla Oasis is an exclusive
waterfront destination that redefines seaside living in Jordan. Spanning 17 kilometers of breathtaking shoreline,
Ayla harmoniously blends architecture, art, and nature to create an inspiring lifestyle community infused with
beauty and serenity.

Beyond its award-winning design and world-class amenities, Ayla sets the stage for unforgettable experiences.
From elegant seaside weddings to intimate celebrations, its stunning venues, including the Marina Village,
beaches, and signature restaurants, offer picture-perfect settings that capture the essence of coastal romance.

Whether it's a marina-front residence, boutique hotel stays, or a celebration under the stars, Ayla invites
guests to embrace a world where luxury meets nature, and every moment feels extraordinary. More than a
destination, Ayla is where life, love, and the sea meet in perfect harmony.

For more information, visit:
www.ayla.com.jo
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azerbaijan

TOURISM BOARD

Azerbaijan Tourism Board is the national tourism organization focused on developing and promoting

Azerbaijan’s tourism sector internationally, showcasing the country’s cultural heritage, natural beauty, and
hospitality offerings.

Azerbaijan positions itself as an emerging and unique destination for luxury weddings, offering a blend of rich
cultural heritage, diverse landscapes, and world-class hospitality infrastructure. From elegant urban venues

in Baku to scenic mountain resorts and Caspian Sea views, the country provides a wide range of settings
tailored to exclusive and bespoke celebrations.

For more information, visit:
www.ayla.com.jo
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Brennia Kottefaru is a five-star resort nestled in the pristine Raa Atoll, Maldives, accessible by a 40-minute
scenic seaplane ride. The resort offers 184 private and spacious villas across 13 categories — from serene
Garden Villas and beachfront retreats to expansive Family Villas and an opulent Presidential Suite with a slide
leading directly into the emerald lagoon. Encircled by the Maldives’ largest natural beach, accessible year-
round, a vast blue lagoon, the resort is located right at the heart of the renowned Kottefaru Thila dive site —

just below the eastern water villas, with manta ray sightings only five minutes away. The resort is a sanctuary
for honeymooners, solo travelers, and families alike.

Guests can rejuvenate at the island’s expansive spa, the largest in the country, featuring 18 individual
treatment rooms, and engage in wellness activities such as sound yoga. Beyond relaxation, the resort offers
an equally indulgent culinary journey across three distinct restaurants and three bars, with flexible meal plans
ranging from a hassle-free all-inclusive package to a la carte options for those wishing to explore its diverse
dining experiences.

With vibrant entertainment for both adults and children, and a deep commitment to preserving authentic
Maldivian hospitality, Brennia Kottefaru offers a genuine, relaxed experience where privacy, luxury, and
nature seamlessly converge.

For more information, visit:
www.brennia.com
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The Hong Kong Tourism Board (HKTB) is a government-subvented body
tasked to market and promote Hong Kong as a top travel destination
worldwide and to enhance visitors’ experience once they arrive.

Meetings and Exhibitions Hong Kong (MEHK), a division of the HKTB,
is dedicated to promoting Hong Kong as the world’s meeting place for
meetings, incentive trips, conventions and exhibitions. MEHK provides a
full slate of support services for local and overseas organisers, including
event bidding support, funding support, business matching with local trade
bodies, publicity and overseas bid subsidies, or even in-kind incentives and
experience enrichment that will give any size of event a memorable edge.

For more information, visit:
www.mehongkong.com
www.linkedin.com/company/meetings-&-exhibitions-hong-kong
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JTB Asia Pacific is a key regional arm of the JTB Group, Japan’s leading travel and business solutions
provider, established in 1912. Through JTB Meetings & Events, we deliver end-to- end MICE, Strategic
Meetings Management (SMM), Corporate Travel, and Event Solutions across Asia Pacific and India for global
organizations and corporate clients, supported by the extensive JTB Global network.
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Leveraging data-driven planning, global systems, and strategic technology partnerships including Cvent,
JTB’s Strategic Meetings Management (SMM) solutions help organizations centralize and optimize meetings
and event programs across multiple markets. By enhancing visibility, compliance, operational efficiency,
cost control, and attendee experience, JTB enables businesses to manage events more strategically while
achieving measurable business outcomes.

With extensive experience in managing conferences, incentive travel programs, exhibitions, networking
events, and corporate hospitality programs, JTB Meetings & Events supports businesses with integrated
planning, venue sourcing, logistics management, and seamless on-site execution across APAC.

As a strategic meetings and events partner, JTB Meetings & Events continues to support organizations
across Singapore, India, Thailand, Hong Kong, Malaysia, Japan, and the wider Asia-Pacific region through
impactful business events and corporate travel solutions. As a participant at MILT Congress 2026, JTB looks
forward to engaging with the industry stakeholders, strengthening regional partnerships, and showcasing its
capabilities as a global meetings, incentives, conferences, and events partner.

For more information, visit:
https://www.global.jtbbwt.com
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DIRECGAO DOS SERVICOS DE TURISMO
MACAO GOVERNMENT TOURISM OFFICE

Macao Government Tourism Office (MGTO) is responsible for implementing, analyzing, and assisting in
formulating the tourism policies of the Macao Special Administrative Region, China, to enhance its reputation
as a quality destination. Together with the local travel trade, MGTO promotes Macao's tourism products and
services across leading and emerging tourism markets while evaluating and exploring new potential markets.
The office works to strengthen its connections with overseas travel trade partners, as well as regional and
international tourism organizations, to further boost Macao's tourism development.

Macao was designated a "Creative City of Gastronomy" by UNESCO in 2017. It is renowned for its culinary
diversity, making food one of the best ways to experience the destination. With a blend of Portuguese and
Chinese heritage, tourists can indulge in the city's East-meets- West charm as they stroll through the streets
and alleys, visit its UNESCO World Heritage sites, and embrace the stylish twist brought by modern shopping
and entertainment centers.

MGTO has launched a free ticket offer for the direct bus service from Hong Kong International Airport to
Macao to encourage international visitors arriving in Hong Kong to extend their trip to Macao. Upon arrival
at the airport, visitors can proceed to the direct bus service counter, present their travel documents and
boarding passes, and register their details to obtain free bus tickets from Hong Kong International Airport to
the Macao Port of the Hong Kong-Zhuhai-Macao Bridge. The journey takes just 45 minutes from Hong Kong
International Airport to Macao.

For more information, visit:
https://www.macaotourism.gov.mo/en/
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RESORTS

Every detail at Maxx Royal Resorts is thoughtfully crafted to ensure guest comfort and satisfaction, showcasing the
brand's creativity in personalised services and perfectly curated environments aligned with guests' preferences.

Set amidst the breathtaking landscapes of Turkiye’s Mediterranean and Aegean coasts, Maxx Royal Resorts redefine
luxury with an unwavering commitment to excellence. Guests are invited to experience unparalleled comfort through
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impeccable service, elegant architecture, opulent suites and villas, and a diverse selection of pools designed for both
adults and children. With exceptional sports and activity facilities and an extraordinary gastronomic offering, every
moment at Maxx Royal is designed to inspire. Seamlessly blending indulgence with sustainability, the resorts feature
eco-conscious designs that harmonise with their natural surroundings. Every detail is meticulously curated to elevate
guest comfort and well-being, from the rejuvenating sanctuary of Maxx Wellbeing Spa, where the journey to timeless
vitality begins, to expert fitness instructors ensuring guests stay energised and dedicated Maxx Assistants offering
personalised service at every turn. Step into the extraordinary world of Maxx Royal Resorts, where every experience
is crafted to enchant.

Maxx Wellbeing Spa welcomes guests into a warm and serene sanctuary, offering state-of-the-art non-invasive
anti-aging treatments, body-contouring injectables, and a carefully curated selection of holistic rituals designed to
rejuvenate the body, mind, and soul. Meanwhile, families can enjoy every moment at the resorts, with a diverse range
of entertainment and activities thoughtfully crafted for guests of all ages.

Enhancing your holiday with captivating experiences, Maxx Royal infuses entertainment into every moment. From
electrifying DJ performances and world-renowned local and international bands to awe-inspiring shows and a host of
other attractions, every detail is designed to captivate. Soul-stirring live performances transform holiday moments into
unforgettable memories, ensuring every stay is truly extraordinary.

For more information, visit: www.maxxroyal.com
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HOTELS & RESORTS

Overlooking the pristine, crystal-clear waters of the Maldives, the 5-star Barcelé Nasandhura Malé hotel is a
haven of tranquillity and luxury in the vibrant capital city of Malé. The hotel is strategically located opposite
the Henveiru ferry terminal and is only a 10-minute drive from Velana International Airport, offering guests
perfect connectivity.
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The Barcelé Nasandhura Malé hotel guarantees that guests will find their ideal accommodation thanks to its
wide variety of rooms many with stunning sea views as well as its luxurious apartments, which include 2 and
3-bedroom options, duplexes, and a penthouse. The spacious interiors and thoughtfully designed spaces
create a holistic experience where serenity seamlessly meets luxury. Benefiting from abundant natural
sunlight throughout the day, this 5-star hotel provides a profound sense of privacy and escape in the heart
of Malé.

Relax and enjoy the sea views at the Barcelé6 Nasandhura Malé hotel

The Barceldé Nasandhura Malé hotel offers an unparalleled culinary experience across its three exquisite
restaurants and cozy snack bar. For those looking to fully unwind, the hotel also features a shisha bar, a
luxurious spa, and a magnificent swimming pool the first and only oceanfront pool in Malé. Guests can also
stay active during their stay thanks to a fully equipped gym that offers panoramic views while training.

With its comprehensive facilities and unparalleled service, time spent at the Barcelé6 Nasandhura Malé hotel
guarantees unforgettable memories. Although located in a vibrant city, the hotel stands out for its serene
location and generous sense of space, providing the perfect opportunity to step away from the hustle and
bustle while always enjoying amazing views.

For more information, visit:
https://www.barcelo.com/en-ww/barcelo-nasandhura-male/
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Experience The Bicester Collection’s nine open-air shopping Villages in Europe. Just moments away from
the continent’s fashion capitals: London, Dublin, Paris, Madrid, Milan, Frankfurt, and Munich, each Village is

set within a highly coveted destination. Every location is shaped by the unique heritage, flavours, and artistry

of its region, oering a living celebration of local culture, world-class gastronomy, world-
leading brands, and unmatched service, with up to 60% o all year round. Slip into the

beating heart of Village life and the places where they are rooted, as curated by insiders

across fashion, food and design. Scan the QR code to begin your journey of discovery.
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CROSSROADS Maldives is a vibrant multi-island destination where leisure, lifestyle, and culture come together
in one stunning setting. It features Hard Rock Hotel Maldives and SAii Lagoon Maldives, Curio Collection by
Hilton, offering a mix of lively energy and serene retreats.

Just 15 minutes from Malé, guests can wander along the marina lined with boutique shops, enjoy diverse

dining, or take part in water activities and wellness experiences. From family adventures to quiet moments
by the lagoon, CROSSROADS Maldives brings together relaxation, exploration, and connection, creating a
modern island escape that celebrates the beauty and rhythm of the Indian Ocean.

For more information, visit:
https://crossroadsmaldives.com/
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Crown Resorts is one of Australia’s largest entertainment groups and a leading developer and operator of
premium hospitality destinations. With three iconic integrated resorts, Crown delivers distinct and elevated
luxury experiences across the country.

Crown Melbourne is a truly multi-dimensional destination, renowned for its luxury accommodation, award-
winning dining, world-class conference facilities, premium retail, and vibrant entertainment offerings.

Crown Perth is one of Western Australia’s premier tourism destinations, featuring three hotels; an extensive
range of dining and bar experiences; theater and entertainment; along with expansive meetings, events, and
convention spaces.

Crown Sydney, located on the waterfront at Barangaroo, sets a new benchmark for ultra-luxury with a five-star
hotel, signature dining, world-class spa facilities, and a sophisticated gaming experience overlooking Sydney
Harbour.

Together, Crown Melbourne, Perth, and Sydney offer a seamless blend of luxury accommodation, fine dining,
entertainment, and premium experiences tailored to discerning international travelers.

For more information, visit:
https://www.crownhotels.com.au/
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The CzechTourism Agency is a state-funded organisation established by the Ministry for Regional Development of the
Czech Republic and which develops its activities in accordance with the objectives of the founder, the founding charter,
and the valid statute. The basic objective of CzechTourism is to promote Czechia as a tourism destination both abroad
and in Czechia. To achieve this goal, CzechTourism, in coordination with the Ministry for Regional Development of
Czechia performs the following main tasks:

Coordination of tourism activities: Support for the all-round development of tourism, cooperation in the field of
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tourism with state and local government authorities, professional organisations, schools, research and consultancy
institutions and analogous foreign institutions, financial institutions and other activities related to the provision of
coordination tasks.

Destination Marketing: Providing, supporting, and coordinating marketing activities in domestic and foreign markets;
creating a favourable image of the tourist destination, "Czechia," and promoting itin domestic and especially international
markets.

» Determining and developing priority products characteristic of the destination Czechia

» Supporting the creation of environmentally friendly tourism products

» Publishing promotional materials about Czechia in relevant language versions

» Cooperating with regions across Czechia and participating in the creation of natural tourism areas

» Presenting Czechia through media and ensuring cooperation with domestic and foreign journalists and media

outlets, along with other activities related to achieving the objectives of media presentation

Research and educational activities: Preparation, organization, and implementation of educational activities in the
field of tourism and services in order to ensure and maintain the competitiveness of tourism entities in the domestic
and foreign market,

Economic and administrative support of the Agency: Activities related to the provision of economic and
administrative support tasks

For more information, visit:
https://www.visitczechia.com/en-us
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Business Events

Dubai, as a global economic centre, offers a diverse range of options for business events across various

across all price points and requirements.
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Complementing its broad infrastructure and venues, Dubai is truly a vibrant hub for innovation and knowledge
sharing. From large-scale conferences to intimate meetings, the city accommodates events of all sizes against
the backdrop of a rapidly growing knowledge economy.

A gateway between east and west, Dubai provides unparalleled access to emerging markets, making it an ideal
platform for discussing the latest developments and fostering sustainability. With a multicultural environment,
seamless connectivity across the city, and a history of convening global gatherings, Dubai guarantees an
empowering experience for delegates, enabling them to capitalise on networking opportunities and maximise
connections in this dynamic city.

Choose Dubai for unmatched business events today.

For more information, visit:
http://www.dubaibusinessevents.com/

y
A
Y



BRONZE PARTNER

im=RAEL

Land of Creation

Discover Israel: Where Innovation Meets Timeless Luxury

The Israel Ministry of Tourism in India welcomes you to explore a destination that seamlessly blends thousands
of years of history with cutting-edge modernity. As a trusted partner for premium travel, our dedicated team
is committed to helping you curate unforgettable, bespoke experiences for your clients.

—

Israel offers unique opportunities for MICE, luxury, and incentive travel. From the vibrant, non-stop nightlife
and innovation-driven spirit of Tel Aviv to the majestic, timeless history of Jerusalem, the serene luxury of the
Dead Sea, and the breathtaking desert landscapes of the Negeyv, Israel offers a diverse palette of world-class
venues, exceptional hospitality, unique experiences, and well-connected through leading international hubs.
Whether you are planning a high-profile corporate incentive, a grand celebration, an executive retreat, or an
exclusive luxury itinerary, Israel delivers the perfect blend of inspiration, authenticity, and flawless execution.

Let’'s shape the future of travel together. We invite you to meet the Israel Ministry of Tourism team at MILT
Goa to explore new itineraries, MICE opportunities, luxury travel experiences, and partnership possibilities
tailored to the Indian market. Let’s connect and unlock new opportunities for your business while introducing
your clients to one of the world’s most inspiring and diverse destinations.

For more information, visit:
www.goisrael.in
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New ideas start here

Japan National Tourism Organization is a public agency established in 1964. Since then, we have been

engaged in attracting international visitors to Japan for more than 50 years as a designated organization for

inbound tourism.

Japan Convention Bureau assists businesses and associations in creating events in Japan that deliver a

memorable experience, impress, raise awareness, and leave a lasting impression.

For more information, visit:
https://japanmeetings.org/
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Convention
Bureau

Melbourne Convention Bureau (MCB) is the organisation responsible for promoting Melbourne and Victoria
as a destination for business events, conferences, and incentive travel. Working alongside a strong network
of venues, hotels, event suppliers and tourism operators, MCB connects planners with the local expertise
needed to create memorable programmes.
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What sets Melbourne apart is the combination of world-class event infrastructure and authentic local
experiences. Delegates can attend meetings in a globally recognised convention destination and within a
short distance, enjoy experiences ranging from wildlife encounters and coastal scenery to award-winning
food, wine and cultural attractions.

As Australia's events capital, Melbourne continues to attract major international conferences and corporate
events thanks to its accessibility, innovation, knowledge sectors, and vibrant city atmosphere. Beyond the
city, Victoria offers a diverse range of destinations ideal for incentive groups, team-building activities, and
exclusive event experiences.

MCB provides complimentary guidance and support throughout the planning process, helping organisers
identify the right venues, experiences and industry partners to deliver successful events while showcasing
the best of Melbourne and Victoria.

For more information, visit:
https://www.melbournecb.com.au/
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BIRE 360

Ngong Ping 360 is Hong Kong’'s must-see tourism experience on Lantau Island. It offers visitors a unique
blend of natural beauty and cultural discovery. The attraction features a 5.7km cable car journey between Tung
Chung and Ngong Ping, the longest bi-cable aerial cable system of its kind in Asia.

Upon arrival at Ngong Ping, visitors are welcomed by a traditional Chinese architecture-inspired themed village

with a variety of cultural attractions, dining outlets, and easy access to the Tian Tan Buddha (Big Buddha), Po
Lin Monastery, and the Wisdom Path, the spiritual heart of Hong Kong.

Recognised as one of the World’s Top 10 Cable Car Experiences, the 25-minute journey offers spectacular
views of North Lantau Country Park, Hong Kong International Airport, the Hong Kong—Zhuhai—Macao Bridge,
and the South China Sea.

Recognised as one of Hong Kong’s most iconic attractions, Ngong Ping 360 was ranked second in the "Top
10 Experiences in Asia" category of the Tripadvisor Travellers’ Choice Awards for its cable car journey, Tai
O cultural tour, Big Buddha, and Po Lin Monastery experience. It was also recognised among the "Top 25
Experiences in the World" in 2018.

For more information, visit:
https://www.np360.com.hk/en
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Travel DMC

Odaduu Travel DMC is a Japan-based Destination Management Company (DMC) dedicated exclusively to delivering
exceptional inbound travel experiences for global travelers visiting Japan. With offices in Tokyo (Japan), Delhi (India),
and Ras Al Khaimah (UAE), Odaduu is uniquely positioned to serve travel agents, tour operators, and corporates across
India and the Middle East.
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Travel DMC

We specialize in designing and managing fully customized travel experiences — from intimate FIT journeys to large-scale
MICE programs and group departures — covering Japan's most iconic and off-the-beaten-path destinations.

What Makes Odaduu Different?

With operations based in Japan and a strong local ground support team backed by our own fleet, we ensure seamless
travel experiences from arrival to departure. Our multilingual guides are well-versed in the needs and preferences of
Indian travelers, while our extensive expertise in Maharaj (Chef) Tours guarantees authentic, pure Jain and vegetarian
meal arrangements throughout the journey. Thanks to our direct partnerships with Japanese hotels, we offer highly
competitive FIT and group accommodation rates, complemented by some of the fastest response times in the industry
and a commitment to the best possible pricing. We also provide dedicated support during Japan’s most sought-after
travel seasons, including the Cherry Blossom, Autumn Foliage, and Alpine Route periods. With offices strategically
located in India, the UAE, and Japan, we ensure smooth coordination and reliable assistance every step of the way.

For more information, visit:
www.odaduu.com
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Ocean Park is Hong Kong's premier educational theme park. Located in close proximity to the natural beauty
and coastline of Hong Kong's Southern District, the park comprises exciting nature encounters, thrilling rides,

and a variety of frequent large-scale festivals.

Begin exploring nature with the wonders of marine life from the world-class aquarium "Grand Aquarium".
Wandering through the park, visitors can also meet animal ambassadors such as giant pandas, red pandas,
penguins, sea lions, and more, while enjoying spectacular panoramic views of the southern side of Hong Kong
and the South China Sea on the cable car. Every time visiting Ocean Park, one can find exciting experiences
and new surprises, including the renowned "Halloween Fest" and "Summer Splash".

Need a break after a long day? Then just relax at the Hong Kong Ocean Park Marriott Hotel and The Fullerton
Ocean Park Hotel Hong Kong next door to complete your resort experience.

For more information, visit:
https://www.oceanpark.com.hk/en
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Experiencing Peru is both enriching and unforgettable — a journey shaped by bold flavors, living traditions,
and an extraordinary cultural legacy. Now imagine transforming that journey into your next meeting, incentive
trip, conference, or corporate gathering. In Peru, business events unfold across breathtaking landscapes:
from the majestic Andes and the vibrant Pacific coast to the mystique of the Amazon rainforest.

Beyond world-class venues and hospitality, Peru offers something unique: authentic human warmth, living
culture, and experiences that inspire creativity and connection. From award-winning gastronomy and ancient
civilizations to luxury adventures and dynamic cities, every event in Peru becomes a story worth sharing.

PROMPERU invites companies and event organizers to discover Peru as a strategic and distinctive destination
for impactful MICE experiences.

For more information, visit:
https://meetings.peru.travel/en
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Visit Qatar is the main arm of Qatar Tourism dedicated to promoting and expanding tourism in Qatar by

cultivating its rich culture, developing thrilling attractions, enhancing Qatar’s calendar, becoming the leading

MICE destination in the region, diversifying events, and offering luxury experiences.

The organisation aims to position Qatar as the leading destination for meetings, incentives, conferences, and
exhibitions (MICE) in the region. This mission is based on principles of service excellence, diversification
of tourism offerings, support for investment across the tourism sector, and increased demand for tourism

products among both local and international visitors.

Visit Qatar is rooted in Service Excellence, boosting the entire tourism value chain and increasing local
and international visitor demand in Qatar. Through their network of international offices in priority markets,
cutting-edge digital platforms, and marketing campaigns, they are expanding Qatar’s presence globally and

enhancing the tourism sector.

For more information, visit:
https://visitqatar.com/
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RESORTS WORLD®
SENTOSA

Resorts World Sentosa (RWS), Asia’s premium lifestyle destination resort, is located on Singapore’s resort
island of Sentosa. Spanning 49 hectares, RWS is home to world-class attractions including Universal Studios

Singapore, Singapore Oceanarium, Marine Mammal Habitat and Adventure Cove Waterpark.
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Complementing the adventure and adrenaline of its theme parks and attractions are seven unique luxury
hotels, the world-class Resorts World Convention Centre, and a casino. RWS offers award-winning dining
experiences and exciting cuisines from around the world across its many renowned celebrity chef restaurants,
establishing itself as a key player in Singapore’s vibrant and diverse dining scene and a leading gourmet
destination in Asia for epicureans. The integrated resort also offers world-class entertainment, from concerts
to public shows. RWS has been named “Best Integrated Resort” since 2011 for ten consecutive years at the

TTG Travel Awards, which recognises the best of Asia-Pacific’s travel industry.

RWS is wholly owned by Genting Singapore, a company of the Genting Group.

For more information, visit:
https://www.rwsentosa.com
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Passion Made Possible

The Singapore Tourism Board (STB) is a leading economic development agency under the Ministry of Trade
and Industry, responsible for developing, marketing, and promoting Singapore as a premier travel destination.
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Founded in 1964, it champions the "Passion Made Possible" brand, focusing on creating vibrant, sustainable
tourism experiences that boost the local economy.

For more information, visit:
www.visitsingapore.com



BRONZE PARTNER

business

even’a ney

Business Events Sydney (BESydney) is the convention bureau for Sydney. We are an independent, not-for-
profit company comprising specialists in bidding, communications, and engagement.

Backed by the New South Wales Government for over 50 years, we have worked with local leaders and

N

partners across government, industry, and academia to identify, bid for, and promote global meetings in our
city. We tell Sydney'’s stories and showcase its strengths as a business events destination.

We provide professional services and funding support to international decision-makers, associations,
corporations, and event planners looking to bring delegates to Sydney. Our services, advice, and support are
impartial and completely free of charge.

For more information, visit:
https://www.besydney.com.au/
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TAIWAN

WAVES OF WONDER

Taiwan: Asia’s Perfect Blend of Culture, Adventure and Luxury

Taiwan is one of Asia's most vibrant destinations, offering Indian travellers a seamless blend of culture,
adventure, luxury, and modern energy. With simplified visa options, including a free Travel Authorization
Certificate for eligible visa holders and quick group e-visa processing, planning your trip has never been
easier. Groups of 5 pax and above can also avail a free group visa, making it even simpler to bring larger
parties to Taiwan.
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Wander legendary night markets like Shilin and Raohe, savour Michelin-starred dining and iconic bubble tea,
and shop at designer boutiques in Taipei 101 or discover quirky finds in Ximending. Thrill-seekers can explore
Taroko Gorge, hike Alishan's misty trails, or try river tracing and paragliding, while Taipei's rooftop bars and
live music venues keep the city buzzing after dark.

With world-class MICE infrastructure and luxury hospitality, Taiwan delivers excitement and sophistication,
just a flight away. Taiwan also offers attractive group subsidies for incentive and corporate groups of
30 pax onwards, with the benefit growing as group size increases, making it a rewarding choice for trade
partners planning larger movements.

For more information, visit:
https://eng.taiwan.net.tw/
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Tobu Top Tours (TTT), a travel agency in Japan, leverages over 70 years of experience to provide extensive
travel services and professional inbound solutions tailored for corporate clients. TTT is a subsidiary of Tobu
Railways, which operates the Kanto region’s largest private railway network, serving the entire metropolitan
area and specializing in limited express services to the Nikko area.
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We specialize in high-quality Corporate Incentives, offering unique experiences like exclusive venue access
and cultural activities to motivate partners and employees. Managing more than 50,000 MICE projects every
year, our business domain is not limited to the concept of a traditional travel agency. We handle business
events, corporate conferences, academic conventions, award ceremonies, and projects designed to solve
local issues. Furthermore, we are involved in the management of world- class sporting events such as
Formula 1 and MotoGP.

TTT has more than 2,000 experienced staff and provides comprehensive support for global dealer meetings
and international events, including hotel arrangements and specialized dining. With reliable quality, we will
ensure memorable and perfectly executed trips across Japan.

For more information, visit:
https://www.tobutoptours.co.jp/en/
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We take care of your travel If

Travcare Holidays is a leading Destination Management Company, crafting exceptional luxury holiday
experiences for discerning travellers for over 24 years. From bespoke family holidays, safaris, adventure
escapes and golfing breaks to destination weddings, anniversaries and honeymoons, we design journeys
that are deeply personal, seamless and memorable. Our experienced consultants, many of whom have been
with Travcare for 15-20 years, work closely with every partner to create lifetime experiences for their clients.
Our proven ability to deliver distinctive travel solutions has earned us the trust of some of India’s most respected
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travel houses, travel agents, tour operators, event companies, conference organisers and independent
travel consultants across metropolitan markets as well as Tier 2 and Tier 3 cities. In the Indian market,
Travcare is recognized for exclusive holiday planning built on a philosophy of long-term relationships and
uncompromising service. We serve a distinguished spectrum of clients, including high-net-worth individuals,
CEOs, film personalities, senior business leaders, public figures, and travellers seeking the luxury holiday
of a lifetime. Travcare earned the title “MICE King for India” more than 15 years ago through its expertise in
managing incentive movements of every scale and style. We have successfully operated programmes for
renowned brands such as TATA, Asian Paints, Bosch, Legrand, ESPN, Nickelodeon, Pidilite, and Havells,
along with iconic movements such as Ferrari from the Middle East. Our reputation for curating refined family
holidays, high-impact incentives and exceptional conferences is well established and widely respected.

As a DMC, we have invested in our own premium fleet, including leading luxury cars, SUVs such as Mercedes-
Benz and Range Rover, and select sports cars—ensuring comfort, reliability and prestige at every stage of
the guest journey. We also own 91 Haute Indian Cuisine, our Indian specialty restaurant brand, which has
delighted local patrons and international guests visiting South Africa for over a decade. Together, these
strengths reinforce Travcare’s leadership as a top-class DMC for the Indian market. Come be part of our

world—and own your clients for life.

For more information, visit:
www.travcare.co.za
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ROYAL CARIBBEAN

Royal Caribbean transforms traditional corporate events into unforgettable experiences that combine
productivity with adventure, both on land and at sea. Whether it’s a small meeting or a full-ship charter, we
offer dynamic, end-to-end event solutions that raise the bar for what’s possible. Our fleet features cutting-
edge venues, advanced technology, and the fastest internet at sea—ensuring seamless connectivity and
execution.

Each event is designed with innovation, sustainability, and impact at the core, making your gathering not
only memorable but also meaningful. From high-level strategy sessions to large-scale celebrations, our
personalized approach ensures every detail is flawlessly executed. Guests enjoy world-class dining, immersive
team-building activities, and exceptional service, all while surrounded by breathtaking destinations. We don'’t
just host events—we create experiences that energize, engage, and inspire teams to connect and perform
at their best.

With Royal Caribbean, you're not just planning a meeting; you're setting a course for bold, business-driven
adventures that deliver lasting value and real results. Whether on board or ashore, we help you reimagine
what’s possible and turn your next event into a catalyst for growth and transformation.

Let us take your vision to the next level—seamlessly, spectacularly, and successfully.

For more information, visit:
www.royalcaribbeanincentives.com
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[TC HOTEL

RESPONSIBLE LUXURY

ITC GRAND GOA
GOA

ITC Grand Goa Resort & Spa is an iconic luxury beachfront retreat nestled amidst 45 acres of lush landscaped
gardens and waterways along the pristine Arossim Beach in South Goa. Drawing inspiration from Goa's rich

Indo-Portuguese heritage, the resort blends elegant architecture, warm hospitality and contemporary luxury

to create an immersive destination experience. Guests can unwind in spacious rooms and suites, indulge in
culinary experiences, rejuvenate at the signature Kaya Kalp — The Royal Spa, or enjoy direct access to one
of Goa's most serene beaches.

Strategically located near Dabolim Airport, ITC Grand Goa serves as an ideal destination for leisure travellers,
families, couples, weddings, and corporate retreats. The resort offers a diverse range of experiences, from
beachside relaxation and wellness journeys to curated dining, cultural exploration and outdoor recreation.
With its picturesque landscapes, expansive event spaces and commitment to responsible luxury, ITC Grand
Goa delivers an authentic Goan escape where nature, culture and world-class hospitality come together to
create unforgettable memories.

For more information, visit:
https://www.itchotels.com/in/en/itcgrandgoa-goa



EVENT PARTNER

OCCASION XPERTS

THE EVENT MANAGEMENT HOUSE

Occasion Xperts Pvt. Ltd, established in 2010 under the visionary leadership of Mr. Ruchin Kohli is one of Asia’s
leading luxury event management and experiential marketing companies. Headquartered in New Delhi, with
a robust network of offices and operational capabilities across Asia, we specialize in delivering extraordinary
experiences that redefine excellence. For over two decades, we have conceptualized and executed landmark
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government, corporate, MICE, Medical, Cultural, and International events across India and the Asia-Pacific
region. Our distinguished portfolio features some of the nation’s most prestigious milestones, including the
inauguration of Yashobhoomi Convention Centre, NBCC Towers, the 71st Miss World Press Conference, the
World Consumer Credit Forum (India Edition), IATO Travel Conventions & Awards, DACAIl, MSME Summit
& Awards, International Theatre & Film Festivals, ACEM, EMCON, the World’s Largest Homeopathy Summit
(Germany—Switzerland), Delhi Formation Day, Delhi Khel Mahakumbh, Shikshak Mahakumbh, the First
International Solar Festival, Al Summit Exhibitions for the International Solar Alliance, and the successful
execution of the India—U.S. Corridor Summit for the past three consecutive editions.

Our expertise is trusted by governments, multinational corporations, and global institutions, having delivered
high-impact leadership retreats, conferences, exhibitions, and immersive brand experiences for McKinsey
& Company, Boston Consulting Group (BCG), Samsung, Mastercard, Panasonic, Yamaha, Polymed, and
numerous Fortune 500 organizations. With fully integrated in-house capabilities spanning creative strategy,
event design, production, fabrication, hospitality, technology, logistics, and flawless on-ground execution,
Occasion Xperts delivers experiences that are innovative, meticulously crafted, and executed to the highest
international standards. At Occasion Xperts, we don’t just produce events—we curate iconic experiences that
shape conversations, strengthen brands, and leave an enduring legacy.

For more information, visit:
https://www.occasionxperts.com/
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Akansha

Design

Every love story deserves to be held in the hands. Every brand story deserves to be remembered.

Akansha Design Studio is a boutique design studio based in Jodhpur, specialising in bespoke wedding
stationery, event stationery, and curated corporate gifting. Founded with the belief that paper carries emotion,
ADS has completed 275+ projects for clients across India and internationally, including destination weddings
at Emirates Palace, Abu Dhabi.

A trusted name in the Indian wedding and events industry, ADS has been a recurring nominee at WeddingSutra's
top wedding vendor recognitions, a featured studio at Wedded Wonderland, and an official design partner at
Destination Wedding Planners Congress. From first invitation to final favour, every piece is designed to tell a
story, quietly, precisely, and with intention.

At MILT 2026, Akansha Design Studio brings the same philosophy to the table: design that translates love
stories and brand stories into lasting impressions.

For more information, visit:
www.akanshadesign.com



PHOTOGRAPHY & VIDEOGRAPHY PARTNER

PTAUFIQ

Pervez Taufiq is the CEO and creative force behind PTaufiq Photography, a globally recognized luxury photo
and video company with offices in the U.S., India, Paris, and Mexico. With over 300 destination weddings

captured annually, the brand is known for its cinematic storytelling, high fashion aesthetics, and unparalleled

client experience. Before founding PTaufiq, Pervez was the lead singer of a rock band signed to Atlantic

Records, touring internationally and performing on major stages. That same energy, emotion, and precision
now define his visual artistry. His signature "rockstar experience" blends editorial vision with cultural
authenticity, making PTaufiq a top choice for high-profile South Asian and destination weddings worldwide.
In just five years, his work has been featured on Netflix and Bravo, graced the covers of Harper’'s Bazaar,
and appeared in Vogue, Elle, People, Us Weekly, and more. His lens has captured stories from the palaces
of Jaipur to the cliffs of Positano. As a sought-after speaker and creative leader, Pervez has spoken on
global stages about branding, the power of storytelling, and the intersection of art and entrepreneurship. His
talks inspire artists to embrace their edge, build purpose-driven businesses, and break industry norms with

courage and creativity.

For more information, visit:
https://www.ptaufigphotography.com/
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BENS(YN

TROPHIES | AWARDS | MEDALS

Benson Trophies & Awards is one of India’s trusted names in customised trophies, medals, plaques,
and corporate awards. Established in 1983, the company combines decades of experience with modern
manufacturing, creative design, and dependable service.
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Led by Director Parag Anand, Benson has grown into a professionally managed and innovation-driven
organisation. Before entering entrepreneurship, Parag worked for nearly 14 years in the banking and insurance
sector. His corporate experience helped him introduce stronger systems, customer-focused processes,
modern technology, and a clear growth vision to the company.

Benson’s latest innovation is its Al-based Trophy Visualisation Tool, available at www.bensontrophy.com,
where clients can preview customised trophy concepts before production. To explore the regular range of
trophies, medals, plagues, mementos, and ready-stock products, customers can visit www.bensontrophies.
com.

Benson has also opened a new office in Andheri East, Marol, to serve Mumbai clients with faster coordination
and personalised support.

For more information, visit:
www.bensontrophy.com



ENGAGEMENT PARTNER

POWERSPA

Pan India Moblle Spa Service For Weddings & Events

India’s Premier Event Wellness Partner
Transforming Celebrations Into Wellness Experiences Since 2008

For over 18 years, Power Spa has been setting the gold standard in event wellness, delivering bespoke
spa and relaxation experiences at India’s most prestigious weddings, corporate gatherings, luxury retreats,
conferences, destination celebrations, and exclusive private events. What began as a specialized wellness
service has evolved into one of India’s most trusted event wellness brands, known for seamlessly integrating
luxury, comfort, and rejuvenation into extraordinary occasions. Today, Power Spa operates across 11 strategic
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destinations—Mumbai, Delhi, Bangalore, Hyderabad, Goa, Udaipur, Jaipur, Jaisalmer, Kochi, Guwahati, and
Imphal—offering nationwide execution with unmatched consistency and professionalism.

Wellness Trusted by India’s Most Distinguished Families

Power Spa has had the privilege of serving some of the most influential business families and personalities
across India and beyond, including the Ambanis, Adanis, Morakhias, Agarwals, Kotharis, Mehtas, Munjals,
Reddy GVK, Jathias, Jains, Guptas (South Africa), Choudharys (Nepal), Shettys, Rahul Vaidya, Ankita
Lokhande, Biyanis, Goenkas, and many others.

Preferred Partner to Leading Global Brands

The company’s corporate portfolio reflects its commitment to excellence and operational reliability. Esteemed
clients include Barclays, HSBC, Mercedes-Benz, DHL, HDFC Bank, Wizcraft, Lodha, Godrej Properties,
American Express, Kingfisher, as well as prestigious events such as the Indian Premier League (IPL), Lakmé
Fashion Week, and the Mumbai Marathon.

End-to-End Wellness Solutions

From luxury wellness lounges and express spa stations to foot reflexology zones, chair massages, stress- relief
therapies, and customized rejuvenation programs, Power Spa curates wellness experiences tailored to each
client’s vision and guest profile. Every activation is designed to enhance guest comfort, elevate hospitality
standards, and create memorable moments of relaxation

For more information, visit:
WWW.powerspa.in



WELLNESS PARTNER

breathe.with.kim

CONSCIOUS CONNECTED BREATHWORK

Kim Hangzo is a certified Conscious Connected Breathwork facilitator based in Goa, India, working with
individuals, teams, and organisations across Goa, Bangalore, Mumbai, and online.

Before stepping into the world of breathwork, Kim spent nearly twenty years building a career in retail fashion.
The pace and pressure of that world gave her a deep appreciation for what chronic stress does to the body
and why sustainable well-being must fit into one’s life, not exist separately from it.

Her path to breathwork began in her early forties, when an unexpected health diagnosis left her feeling like a
stranger in her own body. Breathwork became her way back, a practice that helped calm her nervous system,
rebuild a sense of safety, and reconnect with herself.

Today, she shares that same practice with people navigating the demands of modern life: constant notifications,
back-to-back meetings, chronic stress, and minds that struggle to switch off even when the body is exhausted.

Kim's approach is intentionally different from much of the breathwork seen online. It’s not fast, loud, or
mystical. Instead, her sessions are slow, thoughtfully paced, and grounded in the physiology of breathing and
the nervous system. Participants remain in control of their experience throughout, with no previous experience
required. People leave feeling steadier rather than overwhelmed, with practical, science-informed breathing
techniques they can draw on anywhere, whether it's between meetings, before difficult conversations or
simply winding down at the end of a long day.

For more information, visit:
www.kimhangzo.com



TRAVEL PARTNER

:j:[ TRAVEL LOUNGE"

unwind yourself |

Travel Lounge is a leading corporate travel management company based in India, specializing in end-to-
end business travel, meetings, incentives, conferences, and events (MICE). We partner with organizations
across diverse industries to deliver seamless travel solutions, combining technology, personalized service,
and strong supplier relationships to optimize cost, efficiency, and traveler experience.
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Our services include corporate air travel, hotel accommodation, visa assistance, airport transfers, travel
insurance, meetings and events, incentive travel, and comprehensive travel policy management. With a
dedicated team of experienced travel professionals, we provide 24/7 support, ensuring smooth execution for
both individual business travelers and large-scale corporate groups.

Over the years, Travel Lounge has successfully managed domestic and international travel programs for
leading multinational corporations, handling complex group movements and high-value MICE events across
Asia, Europe, and the Middle East. Our client-centric approach, commitment to service excellence, transparent
operations, and focus on innovation have helped us build long-term relationships with our corporate partners.

As we continue to expand globally, Travel Lounge remains committed to delivering reliable, efficient, and value-
driven travel management solutions that support our clients' business objectives while creating exceptional
travel experiences.

For more information, visit:
www.travellounge.in



BARTENDING PARTNER

BARJOCKEY

— RARTEMNDING SERVICES

About Us: Established in 2014, BARJOCKEY was founded with a vision to revolutionize the beverage
industry by showcasing the artistry of cocktails at events and weddings. Our mission has always been to make
beverages the highlight of every celebration, emphasizing their crucial role in creating memorable experiences.
Our primary goal is to integrate the world of beverages into the event industry, demonstrating that alcohol is
more than just a drink; it's powerful medium for fostering connections and creating lasting memories. Through
innovation and craftsmanship, we aim to elevate every event, making each one unforgettable.
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Services & Experiences: BARJOCKEY delivers premium bartending solutions for employee offsites, gala
dinners, meetings and conferences, product launches, music festivals, liquor promotions, exhibitions, sporting
events, and F&B festivals. We also curate immersive experiences through cocktail and barista workshops,
whisky, wine, and coffee tasting sessions, and interactive team-building activities. From concept bars including
Whisky & Cigar, Molecular Cocktail, Gin & DIY, Wine & Cheese, Tea & Coffee, and Tiki Culture to themed
bars inspired by Halloween, Neon, Sufi, Nautical, Bohemian, and Mediterranean aesthetics, every experience
is tailored to your event. We further enhance celebrations with customised cocktail menus, branded bar
accessories, edible cocktail toppers, heat and ice stamps, and other bespoke branding elements.

Why BARJOCKEY: Every BARJOCKEY experience is thoughtfully designed to complement your event.
From customised cocktail menus, branded drinks, and bespoke bar setups to seamless logistics and efficient
service, we ensure every detail reflects your vision. Our experienced mixologists and hospitality professionals
are trained in international mixology standards and bring expertise from premium events across India,
delivering exceptional service, elegant drink presentation, and memorable guest experiences for events of
every scale.

For more information, visit:
www.barjockey.in
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At Must Be Nuts, we believe healthy snacking should never feel boring. We started this company with a
simple conviction: the problem was never dry fruits themselves; it was the way they had been presented for
years. While nuts are among the most nutritious snacks available, they were often marketed in a traditional
and uninspiring manner that failed to connect with younger consumers. We saw an opportunity to change that
by creating a brand that was bold, playful, and full of personality.

Our vision has always been to make dry fruits fun again. We combine premium quality ingredients with
innovative flavours, eye-catching packaging, and engaging storytelling to create a snacking experience that
people genuinely enjoy. Every product we create reflects our belief that healthy choices should be exciting
rather than obligatory. From flavour combinations like Berry Misbehaved, No Chill Lime Chilli, and Out Loud
Oregano to our crocodile mascot, Mr. Zag, every element of the brand has been designed to stand out and
encourage consumers to embrace their individuality. At Must Be Nuts, we are not simply selling a packet
of nuts; we are building a lifestyle brand that challenges conventions and reshapes perceptions of healthy
snacking. Within a short span of time, we have expanded across major quick commerce platforms in India,
validating our belief that consumers are looking for brands with both substance and personality. As we
continue to grow, our commitment remains unchanged: to deliver premium snacks that combine exceptional
quality with memorable brand experiences, making healthy snacking more enjoyable for a new generation.

For more information, visit:
mustbenuts.in



CORPORATE GIFT PARTNER

A 'RMARK
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make your mark with airmark

We don’t just create pens—we create lasting impressions.

Airmark has been offering various sectors with creative gifting ideas, innovative products and exceptional
services.

With over 70 years of excellence, A ' RM A R K. is a trusted name in premium writing instruments and
corporate gifting.

e Offering 500+ varieties of customized pens, we blend craftsmanship, innovation, and sustainability.

e Proud partners of CARLTON LONDON (UK) and HAND ARMOUR®,

GERMANY

¢ Also India’s first wr|t|ng instrument manufacturer to earn the prestigious certifications from WEC%?EQNQT%&JE
ecovadis and ( '

‘The excellence of a gift lies in its appropriateness rather than in its value.’

For more information, visit:
https://airmark.co/



ROOM DROP HAMPER PARTNER
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SARIGLLA D

with creative gifting ideas, innovative products and exceptional services.

We help companies show appreciation and manage relationships with their business associates, by gifting
customized quality writing instruments. We are manufacturers and promoters for a variety of international
brands, which include Carlton London and Hand Armour Germany. We are the first writing instruments

manufacturer in India to receive the ecovadis certification from France, for being a provider of products that
are environmental compliant.

‘The excellence of a gift lies in its appropriateness rather than in its value.’

For more information, visit:
www.velvetfinechoco.com



LUXURY GIFTING PARTNER

Shaze

Shazé Luxury Pvt. Ltd. is a premium Indian lifestyle brand redefining contemporary luxury through exceptional
design, craftsmanship, and innovation. Established in 2010 and headquartered in Mumbai, Shazé offers a
curated portfolio across luxury décor, hosting essentials, gifting solutions, jewellery, and lifestyle accessories.
The brand is built on the philosophy that every creation should elevate everyday experiences while reflecting
individuality, elegance, and timeless design.

.
-
=

Collaborating with internationally acclaimed design houses such as Seymourpowell and Tangerine, Shazé
combines global design excellence with meticulous craftsmanship to create products that are both functional
and artistic. Its collections are characterized by bold aesthetics, minimalist sophistication, and engineering
precision, catering to discerning consumers who value exclusivity and meaningful luxury.

With a strong omnichannel presence through exclusive retail stores and its digital platform, Shazé continues
to strengthen its position in India's premium lifestyle market. The brand's commitment to innovation,
personalized gifting, superior customer experience, and design-led storytelling has established it as a trusted
destination for luxury enthusiasts seeking products that inspire, celebrate, and transform everyday moments
into extraordinary experiences.

For more information, visit:
www.shaze.in
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Ferran Tort

Keynote Speaker| Al
Adoption Advisor and Change
Management Expert

Ferran Tort is a Licensed Psychologist (#29.616), International Speaker, and Executive Trainer
specialized in building high-performing leaders worldwide who can deliver real transformations in

fast-changing environments.

Over the past decade, he has worked with top leading organizations across Europe, Latin America, and
the Middle East, equipping their people with the mindsets and skills needed to navigate uncertainty,

inspire teams, and lead with confidence.

His approach to leadership is built on lived experience, not just lessons from leadership and change
management books. In 2015, he was diagnosed with macular dystrophy, losing 90% of his vision
while the remaining 10% became completely colorblind. That experience shapes how he works
with leaders today: not with theory, but with proven, practical frameworks grounded in Behavioral

Psychology, Agile Leadership, and High-Performance Coaching.

Ferran developed the RESTART Framework to help organizations build leaders who don't just
manage change, but drive it. In recent years, his journey has expanded to the Middle East, where he
has partnered with National Water Company (NWC) in Saudi Arabia to deliver large-scale Leadership
and Change Management Trainings for senior executives and government entities, aligned with
the ambitious transformation goals of Vision 2030. His work has been recognized by government
officials, the European Union, and leading HR associations. He has delivered a TEDx Talk, spoken
at global conferences and universities worldwide, and trained executives at major companies to lead

real transformation with confidence and cultural respect.

www.miltcongress.com m QnA International | #miltcongress
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Thais Pinheiro
Account Director
Sands Resorts Macao

Thais Pinheiro has built her career between destinations, cultures, and people, transforming hospitality
into human connection. With more than two decades of experience in luxury travel and strategic
sales, she spent many years living in Asia, where she developed a global perspective on hospitality,

entertainment, and meaningful experiences.

Currently with Sands Resorts Macao, she is passionate about creating bridges between brands,

markets, and stories, believing that great destinations are not simply places, but emotions, encounters,

and lasting legacies.

www.miltcongress.com m QnA International | #miltcongress
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Varsha Yadav
Head — Sales Promotion & Events,
Proprietary Channels

Axis Max Life Insurance Limited

Varsha Yadav is the Head of Sales Promotion & Events, Proprietary Channels at Axis Max Life
Insurance and a seasoned marketing and events leader with over 17 years of experience spanning
Sales Promotion, Channel Marketing, Strategic Communications, Brand Strategy, MICE, and

Experiential Event Management.

Over the course of her career, Varsha has led large-scale strategic initiatives across the Insurance, IT,
FMCG, and Automobile sectors, delivering impactful engagement platforms that strengthen business
relationships, elevate brand experiences, and drive commercial outcomes. She has conceptualized
and executed some of the industry’s most prestigious leadership conferences, incentive travel
programs, product launches, and brand activations for globally recognized organizations including

Axis Max Life Insurance, Hewlett-Packard, Coca-Cola, Microsoft, Maruti Suzuki, and Ericsson.

As a speaker at international MICE forums, Varsha brings a unique corporate buyer’s perspective
on the evolving meetings and incentive travel landscape. Her expertise spans destination selection,
event strategy, stakeholder engagement, personalization, sustainability, digital integration, commercial
negotiations, and end-to-end program delivery. Having managed complex national and international
events across multiple geographies, she offers practical insights into how organizations can create

meaningful experiences that align with business objectives while maximizing value for participants.

Recognized for combining strategic thinking with flawless execution, Varsha is passionate about
shaping the future of the MICE industry through innovation, collaboration, and experience-led
engagement. She actively contributes to industry conversations on emerging destination trends,

evolving corporate expectations, and the role of experiential events in driving business growth.

www.miltcongress.com m QnA International | #miltcongress



Khyati Kava
Emcee (Master of
Ceremonies)

With over a decade of electrifying energy brought to stages around the world, Khyati Kava is one of the most
sought-after emcees. Having brought her genuine warmth and undeniable presence to more than 1,000
stages across India, Asia, Europe, and the Middle East, she has an instinctive gift for storytelling. Say no less
or no more, Khyati effortlessly creates engaging conversations with every audience she meets. Her dedication
to her craft has been widely celebrated, earning her consecutive titles as Best Emcee of the Year in 2024 and

2025, Best Corporate Emcee last year, and recognition exclusively by the World Marketing Congress.

In business, we often walk the walk or talk the talk, but Khyati's unique strength lies in her ability to effortlessly
flow between corporate events and star-studded entertainment spectacles. She has shared the stage and
screen with prominent global icons, ranging from Ranbir Kapoor, Aishwarya Rai Bachchan, Abhishek
Bachchan, Ranveer Singh, Kajol, and Sara Ali Khan, to musical legends such as Sonu Nigam, Shaan, Kailash
Kher, and international sporting greats like Leander Paes, Chris Gayle, and Rahul Dravid. If he's "The Wall,"

she does it all!

Khyati will once again take centre stage as the emcee for the MICE India & Luxury Travel Congress, where
esteemed buyers, destination planners, and leading hospitality brands come together to build lasting
relationships. More than simply keeping a meticulously planned programme on schedule, she brings every
moment to life with her energy, wit, and effortless ability to connect with every audience. Get ready for

meaningful conversations and a truly unforgettable experience. She is, after all, #BornForStage
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Natalia Voskanyants
Head of Corporate Meetings & Incentive

Travel Department
Moscow City Tourism Committee

Natalia's professional journey began over 20 years ago as a personal assistant and marketer at a
large international company. Over the years, she has gained unique experience in representing &
promoting foreign hotel brands and tourist destinations in Russia - primarily in the segments of MICE

and luxury leisure.

Today, Natalia leverages this wealth of knowledge and established connections in the business
community to showcase Moscow's potential as a venue for large-scale events. In her view, the
Russian capital and the country as a whole represent an «undiscovered gem» for event organizers:

the region offers unique opportunities that the global MICE market has yet to appreciate fully.

www.miltcongress.com m QnA International | #miltcongress
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Sunil Sharma
Corporate Administrative Support

Services Head

Ancalima & BION

Sunil Sharma is a seasoned corporate leader and currently serves as the Head of Business Travel
& MICE at Ancalima Lifesciences Group, with over 30 years of diverse industry experience spanning
corporate administration, strategic operations, procurement, business travel, MICE, workplace

services, and operational excellence.

Over the course of his distinguished professional journey, he has held key leadership roles across
globally respected organisations and industry-defining brands, including the Gemological Institute
of America (GIA), Reliance Industries, Tata Group, Essar Cellular Phones, and Costa Cruises. His
career reflects a rare blend of cross-sector expertise across pharmaceuticals, petrochemicals,

telecommunications, hospitality, manufacturing, education, and luxury services.

Widely recognised for his people-first leadership style, relationship-driven approach, and deep
operational insight, Sunil has consistently built high-impact support ecosystems that enable business
growth, organisational efficiency, and seamless stakeholder engagement. His ability to combine
strategic thinking with strong execution has made him a respected voice within the corporate travel,

administration, and MICE ecosystem.

Beyond his professional achievements, Sunil is also known for fostering meaningful industry
relationships, mentoring professionals, and championing collaboration across corporate and travel

communities.

www.miltcongress.com m QnA International | #miltcongress
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Ar. Tanmay Khare
VP & Head of Admin
Bajaj Finserv

Ar. Tanmay Ashok Khare is a seasoned corporate leader with over two decades of experience in
administration, facilities management, infrastructure, real estate, workplace strategy, and employee
well-being. Currently serving as Vice President & Head of Administration at Bajaj Finserv Ltd.,
he leads strategic corporate administration and integrated facilities management across large-scale
corporate campuses, driving operational excellence, space optimization, infrastructure development,

and capital projects.

Throughout his distinguished career, Tanmay has held key leadership positions with renowned
organizations including Pidilite Industries Ltd. and Mahindra & Mahindra Financial Services
Ltd., where he successfully managed expansive office networks, manufacturing facilities, and large-
scale infrastructure portfolios. His expertise spans corporate affairs, security, health and safety,

workplace transformation, and employee-centric initiatives.

An architect by qualification, Tanmay holds a Bachelor of Architecture from Pune University
and a Master's degree in Infrastructure Management from Manipal University, and is currently
pursuing a Ph.D. He is also certified in Design Thinking for Innovation and Six Sigma, reflecting

his passion for continuous learning and innovation. A respected industry voice, he is a frequen

www.miltcongress.com m QnA International | #miltcongress
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Viekas K Khokha
SVP & CHRO
Sharda Motor Industries Ltd.

Viekas K Khokha has a rich experience of 28 years, spreading across 5 industries including office
automation, telecommunications, healthcare, chemicals & fertilizers & auto ancillary. Viekas is
currently the SVP & CHRO with Sharda Motor Limited where he is channelizing their people and
culture transformation agenda through organization design, talent transformation, new ways of
working, Technology immersion, to name a few. In the past, he has served some industry leaders

like Bharti Airtel Ltd., Zimmer Biomet India, Dhanuka Agritech to name a few.

Viekas has a unique yet powerful career progression including some interesting cross functional moves
like his career shift from sales to HR. Likewise, his expertise is in the management of productivity
and cost efficiency of sales organization in terms of enhancing Revenue Per Employee and Revenue
Per Unit Labor Capital. He measures his success through a fine print that he can establish basis his
connect with the field sales which helps him develop an understanding of the consumer using MICE

as a critical instrument.

He has used annual conferences to establish people connect with management which has helped in

managing the culture transformation very effectively across multiple geographies.

www.miltcongress.com m QnA International | #miltcongress
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Harshad Donde
Country Director - India

BCD Meetings & Events

Harshad Donde is a seasoned professional with over two decades of experience across meetings
and events, business travel, and travel technology. He currently serves as Country Director — India at
BCD Meetings and Events, a role he has held for nearly a decade. In this capacity, he has played a
pivotal role in driving business growth, strengthening client partnerships, and leading teams to deliver

strategic, high-impact event solutions in an evolving market.

Prior to his current position, Harshad built strong expertise in the business travel sector, where he
managed responsibilities spanning profit and loss, operations, and service delivery. This experience
shaped his commercial acumen, operational discipline, and deep understanding of client expectations

in a highly dynamic industry.

He also brings valuable technology experience, having spent years working with a Global Distribution
System. This exposure gave him significant insight into the technology infrastructure and innovation

that support the broader travel ecosystem.

Known for his strategic perspective, leadership capabilities, and comprehensive industry knowledge,
Harshad brings a balanced and informed viewpoint to every forum he addresses. As a guest
speaker, he offers practical insights drawn from a distinguished professional journey and a sustained

commitment to industry excellence across global business environments.

www.miltcongress.com m QnA International | #miltcongress
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Santosh Kumar
Regional Head South Asia
Booking.com

In his role as Regional Head, South Asia, Santosh Kumar plays a critical role in driving business
growth, strategy, and operations across one of the most dynamic regions of the company. Santosh

brings over a decade of leadership experience from the travel and hospitality industry.

Santosh joined Booking.com in July, 2022 and was previously Managing Director, Indian subcontinent
at HRS Group, a global SaaS-based corporate travel accommodation technology provider. He has
also worked at American Express Global Business Travel and has extensive consultancy experience
working with Pacific Asia Travel Association (PATA), Deloitte, and Diamond Management and

Technology Consultants in the USA and India.
Santosh holds a Master's degree from Carnegie Mellon University and an MBA from the Indian School

of Business. In his free time, Santosh likes to travel, watch sports, and experience the unadulterated

joy of parenthood with his son.

www.miltcongress.com m QnA International | #miltcongress
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Dr. Sridhar Raghavendra
Former Head of Facilities, Corporate
Real Estate, Projects, EHS,

GSOC & Mobility — APAC, GoTo
Technologies and Techies of Bharat

Dr. Sridhar Raghavendra is a distinguished corporate leader, strategic thinker, author, mentor, and
industry influencer with over 26 years of extensive experience across Corporate Real Estate, Facilities
Management, Business Operations, Projects, EHS, and Mobility functions within globally recognized
organizations.

He has led critical business operations for companies such as Siemens, Nokia Siemens, HP, Net
Sonata, and GoTo Technologies. In each role, he has consistently demonstrated an exceptional
ability to drive transformation, operational excellence, and future-ready workplace strategies across
the APAC region. His leadership philosophy revolves around enabling businesses to scale through
innovation, intelligent decision-making, and people-centric operational frameworks that create lasting
organizational impact.

Widely respected for his visionary outlook and pragmatic execution style, Dr. Sridhar strongly believes
that Corporate Real Estate and Facilities Management are not merely support functions but strategic
business enablers capable of shaping culture, strengthening brands, and accelerating growth. His
expertise in integrating technology, data-driven insights, and innovative business practices has
positioned him as one of the most influential voices in the corporate operations ecosystem. His
contributions to the industry earned him the prestigious "FM of the Year 2012", a recognition by
GERIM & CNBC India Leadership Awards, further cementing his reputation as a transformative
leader.

Beyond the corporate world, Dr. Sridhar is a celebrated author and thought leader. He has authored
two acclaimed books on Facilities & Strategic Facilities Management and is currently working on
his third book focused on Philosophy in Management. An eminent invitee member of RICS and an
active member of renowned global communities such as CoreNet and Harvard Square, he is deeply
passionate about mentoring emerging leaders, supporting startups, and inspiring professionals
through his writings, speaking engagements, and leadership insights. His personal philosophy, &€cel
Own My Learnings, My Life Experience Inspire Me, &€ reflects the depth of experience, resilience,
and purpose-driven leadership that defines his remarkable journey.

www.miltcongress.com m QnA International | #miltcongress
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Ruchin Kohli

Founder & Director
Occasion Xperts

Ruchin Kohli-Director & Founder,Occasion Xperts Pvt. Ltd , an MBA in Marketing from IMT Ghaziabad

and a Software Engineer & has over 20 years of experience in Marketing and Events.

OX is a young event management house with vibrant and energetic team working under his
leadership. It was incepted a decade ago with presence in New Delhi,Goa, Mumbai & Singapore.
They have executed some of the most finest projects like Launch of Miss World 2024 in India,World’s
biggest International Solar festival for 119 countries,World Homeopathy Summit in Europe, Opening
Ceremony for Delhi games(Delhi Khel Mahakhumb),1st Formation Festival ever conceptualized and
executed for Delhi Government at Red Fort with Live Concerts for A R Rahman,B Praak at Red

Fort,Parmish verma,Vishal Shekar and so on.

He is VP,EEMA North and Director of Marketing for MSME Dev Forum.

His hunger to adapt and develop latest trends keep him and his team on the competitive edge
that further help them offer variety of solutions for their clients. He has been moderating lot of

Industry shows in the past. He has also been the Event Director of various Film Festivals and MSME

Development forum.

www.miltcongress.com m QnA International | #miltcongress
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Ashok Jaiswar
CMO
Greenply Industries Limited

Ashok Jaiswar is a creative soul who believes the simplest ideas solve the most everyday problems.
As Chief Marketing Officer at Greenply Industries — India’s leading plywood brand with a 42-year
legacy — he transforms consumer insights into opportunities that create value for both the business

and its customers.

Driven by curiosity, Ashok approaches brand building as an opportunity to create lasting experiences
that resonate far beyond campaigns. His strategic vision is rooted in connecting people with brands

in authentic and impactful ways.

A passionate advocate for EcoCare and sustainable transformation, he is committed to driving positive
environmental change while creating meaningful livelihood opportunities. Known for his people-first
leadership style, Ashok believes in the power of collaboration, backed by disciplined execution and a

strong on-ground presence.

A marketer, traveler, and food enthusiast, Ashok is dedicated to building brands, experiences, and

ideas that leave a lasting impact across the globe.

www.miltcongress.com m QnA International | #miltcongress
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Senthil Arasu

Head of Procurement
Kotak Life Insurance

Head of Procurement at Kotak Life Insurance, Senthil brings extensive expertise in strategic sourcing,
supplier management, and procurement transformation. He leads end-to-end procurement across
key categories including Professional Services, Marketing & Communications, MICE, Information
Technology, and Facility Management, ensuring procurement strategies align with business objectives

while delivering sustainable value.

Senthil is also the Chairperson for Navi Mumbai - Chartered Institute of Procurement & Supply
UK. With a strong focus on cost optimization, governance, and supplier development, he has built
a reputation for driving measurable savings without compromising quality, innovation, or service
excellence. He is passionate about strengthening supplier partnerships, leading complex techno-
commercial negotiations, and creating resilient procurement ecosystems that support long-term
business growth. His collaborative approach enables cross-functional teams to achieve operational

efficiency while effectively managing risk and enhancing organizational performance.

www.miltcongress.com m QnA International | #miltcongress
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Amisha Sheth
Founder & CEO
Bliss Travels

Amisha Sheth is the Founder and Managing Director of Bliss Travels, a luxury travel and destination
wedding company specializing in bespoke experiences across India and worldwide. With over
two decades of expertise in the travel, hospitality, and events industry, she has curated high-end

vacations, corporate events, incentive programs, and destination weddings for discerning clients.

A recognized voice in the travel industry, Amisha is passionate about creating meaningful journeys,
fostering global partnerships, and promoting emerging luxury destinations. Her commitment to
personalized service, attention to detail, and excellence has earned her a reputation for delivering

exceptional travel experiences that exceed client expectations.
She actively participates in international tourism forums, luxury travel events, and destination

management collaborations, continually seeking innovative opportunities to elevate the travel and

wedding planning experience.

www.miltcongress.com m QnA International | #miltcongress
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Kamaya Sangodkar
Founder
The Pravasi

Kamaya Sangodkar is the Founder of The Pravasi, a bespoke luxury travel company she has led
for the past 13 years. Passionate about creating meaningful journeys, she specializes in designing
immersive travel experiences that blend culture, luxury, and authentic local connections. Through
The Pravasi, she has built trusted partnerships with leading global hospitality brands while helping
travellers discover destinations in a more thoughtful and personal way. Kamaya frequently shares

insights on experiential travel, entrepreneurship, and the evolving landscape of luxury tourism.

www.miltcongress.com m QnA International | #miltcongress
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Manoj Adhlaka
Founder & CEO

Redberyl

Manoj Adlakha is the Founder & CEO of RedBeryl™. With over three decades of experience at
renowned organisations such as American Express and Visa International, he has built deep expertise

in luxury lifestyle management and strategic leadership.
His passion for luxury lifestyle management and strategic expertise have shaped RedBeryl™ into
a brand focused on creating unforgettable experiences. Under his leadership, the company has

transcended the ordinary, offering impeccable services to discerning individuals.

Manoj’s philosophy is reflected in his belief that “Luxury is no longer ownership—it is orchestration.

It’s our endeavour to curate the rare, so you can live the exceptional.”

www.miltcongress.com m QnA International | #miltcongress
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Radhika Khanijo

Founder
Welgrow Travels

Wl

Radhika Khanijo is the visionary founder & experience curator of Welgrow Travels, a bespoke travel
company specializing in curating exceptional luxury experiences across the globe. With a keen eye
for detail and an innate passion for exploration, she has built Welgrow for over 29 years into a
brand that transcends conventional travel, offering journeys that are immersive, exclusive and deeply

personal.

Under her leadership, Welgrow Travels has established itself as a trusted name in luxury travel,
designing tailor-made itineraries that cater to the evolving aspirations of discerning travelers. The
brand is committed to delivering seamless experiences, from wellness retreats at world-renowned

resorts to private expeditions that redefine indulgence.

Radhika's approach to travel is rooted in authenticity, ensuring that each journey is more than just a
destination; it's a story waiting to be lived. As Welgrow continues to expand its global footprint, her

vision remains steadfast: to craft journeys that inspire, rejuvenate and create lasting impressions.
Today, as part of this panel discussion, Mrs. Khanijo brings her expertise in luxury travel, insights into

evolving consumer preferences and a deep understanding of what it takes to curate unforgettable

experiences in an ever-changing landscape.

www.miltcongress.com m QnA International | #miltcongress
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Insia Lacewalla
Luxury Food & Travel Writer,
Hospitality Brand Consultant

Insia Lacewalla is a brand strategist, luxury food and travel writer, and founder of W.E. - a social club
for the 21st-century woman in Goa. With a professional journey spanning over 18 years across film,
television, indie music, curated experiences, food and beverage, and hospitality, Insia has consistently

celebrated the diverse tapestry of Indian culture, heritage, and cuisine.
Insia’s expertise and influence extend further as a jury member for the Condé Nast Traveller Top
Restaurant Awards, World’s 50 Best Bars, 30 Best Bars and Tatler’s Asia Best Awards, as well as a

curator of food and beverage experiences for corporates, brands and festivals across India.

With her keen eye for detail and unwavering dedication to empowering communities, Insia continues

to inspire through her multifaceted career and commitment to meaningful connections.

www.miltcongress.com m QnA International | #miltcongress



Rekha Gairola
Director Global Safety and Security
Adobe

Rekha Gairola is a Global leader with over two decades of experience in the Global Safety and Security
arena. She has led transformative change across industries where few women have ventured, and
fewer have thrived. Throughout her career, she has been associated with esteemed organizations

and industries ranging from Aviation, Logistics, and Manufacturing to IT.

She is a CFE (Certified Fraud Examiner) and an Internationally Certified Investigator with
profound expertise in investigation and staff interviewing. Rekha shattered glass ceilings when she
became the first Indian recipient of the prestigious OSPAs Global Award in 2024, a milestone
that highlighted both her excellence and her trailblazing spirit. She was also honored as the Women

Icon of the Year 2025.

Her influence reaches beyond corporate corridors. She has served on the FICCI task force to draft
Women Safety norms for industries, shaping national standards that protect and empower. As a
certified POSH trainer, she doesn't just teach compliance; she transforms workplace culture. And
through her women's safety trainings and workshops, she equips thousands with the knowledge,

confidence, and tools to take charge of their safety.



Jyothi MP

Senior Director- Distributor & Customer
Sales Services
Herbalife India

With over 25 years of experience, Jyothi's current role in the direct selling industry focuses on creating
initiatives that build and strengthen distributor engagement and enhance the overall distributor

experience to improve business performance.

Events, MICE, training, and communication are key platforms for these engagements. Through
strategic learning, effective communication, and experience-driven programs and initiatives,

distributors are empowered to upskill and grow their businesses.
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Kaival Patel
Founder and Managing Director
Absolute Group of Companies

Kaival Patel is the Founder and Managing Director of the Absolute Group of Companies, a diversified
enterprise spanning luxury events, destination weddings, ultra-premium travel, and curated

entertainment experiences.

An engineer by education and an entrepreneur by passion, Kaival has been shaping memorable

experiences since 2010, combining creativity, strategic thinking, and operational excellence.

Under his leadership, Absolute Events has successfully delivered over 500+ celebrations and events
across India and international destinations, including the USA, Mexico, Italy, Mauritius, UAE, Bahrain,

Thailand, Indonesia, and many more.

A passionate global traveller, Kaival draws inspiration from international cultures, hospitality trends,
design aesthetics, and guest experiences, bringing a globally informed and detail-driven perspective

to every event he curates.

Known for his distinctive approach to larger-than-life destination weddings and bespoke milestone
celebrations, he has earned the trust of high-net-worth clients seeking world-class, highly personalized

experiences.

Through Absolute Leisure International and Absolute Art Curation Agency, he continues to expand

the boundaries of luxury travel and curated entertainment.

Recognized by leading international publications and industry platforms, Kaival is regarded as one
of India’s emerging voices in personalised experiences, destination weddings, and experiential event

design.

www.miltcongress.com m QnA International | #miltcongress
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Kalpesh Bhutta

Founder & Principal Consultant
Harmony Tours

With 28 years of distinguished experience in the international travel industry, Kalpesh Bhutta has
built a reputation as one of India’s foremost authorities on luxury travel curation. As the driving force
behind Harmony Tours, he specializes in crafting meticulously tailored experiences for high-net-

worth individuals, corporate clientele who demand nothing less than the exceptional.

Kalpesh's expertise spans the most coveted destinations across Europe, Africa, Southeast Asia,
Latin America and beyond — delivering seamless, white-glove itineraries that reflect both precision

and personalization.

His extensive portfolio of global partnerships with premier hotels, private aviation providers, and
exclusive concierge networks positions Harmony-tours as a trusted name among India’s most

discerning travelers.
Driven by an unwavering commitment to excellence and an intimate understanding of evolving luxury

travel trends, Kalpesh continues to redefine what it means to travel in style. Under his leadership,

Harmony-Tours remains a benchmark of sophistication, reliability, and world-class service delivery.

www.miltcongress.com m QnA International | #miltcongress
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The Changing Code of Travel Demand

REGISTRATION, NETWORKING & WELCOME REFRESHMENTS

WELCOME ADDRESS BY THE ORGANIZER

Sidh NC
Managing Director
QnA International

A STRATEGIC OUTLOOK - KEYNOTE ADDRESS

CHANGE MANAGEMENT IN THE ERA OF Al AND DISRUPTION
THE 4 STEPS TO LEAD IN THE ERA OF Al AND EXPONENTIAL GROWTH

* Why most transformation efforts fail and what makes the ones that succeed different.

+ A different way to think about leadership when technology changes faster than
people do.

* How to move from good ideas to real results without the change remaining just talk.

* What leaders need to do today so their teams don't fall behind in the Al era.

SPEAKER

Ferran Tort
Keynote Speaker| Al Adoption Advisor and
Change Management Expert

FIRESIDE CHAT - DRIVING DESTINATION VALUE

09:40 - 09:55

ey
SANDS

LIFESTYLE

TURNING GLOBAL TRAVEL DEMAND INTO DESTINATION ADVANTAGE

High outbound growth - More competitive, choice-driven travel decisions, where
destinations must go beyond attraction to influence decisions and capture high-value
travellers across and corporate segments.

STRATEGIC MOVE: Strengthen positioning through targeted engagement,
differentiated value, and seamless delivery to convert demand into sustained
commercial impact.

SPEAKERS

Thais Pinheiro
Account Director

Sands Resorts Macao

Varsha Yadav
Vice President - Sales Promotion, Agency Channel

Axis Max Life Insurance Company Limited

- 3 )

MODERATOR

Khyati Kava
Emcee (Master of
Ceremonies)
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The Changing Code of Travel Demand

THE MICE POWER SHIFT — BEYOND STEREOTYPES: CHALLENGING PERCEPTIONS, INSPIRING CHANGE

10:00 — 10:15 THE MOSCOW MOMENT: NEW FACE OF GLOBAL MICE & BUSINESS EVENTS

Highlighting how Moscow is strengthening its global MICE presence through strategic
IllS[I[l\lEH initiatives, industry collaboration, and destination-focused programs such as the
MOSCOW Moscow MICE Rewards Program and Moscow MICE Ambassadors Program,
designed to support and engage international MICE professionals.

STRATEGIC FOCUS: Positioning Moscow as a dynamic and future-ready hub for
international business events and incentive travel.

SPEAKER

Natalia Voskanyants
Head of Corporate Meetings & Incentive Travel Department

Moscow City Tourism Committee

SESSION CHAIR

Amisha Sheth
Founder & CEO
Bliss Travel

_ THE PARADOX OF CHOICE — PANEL DISCUSSION

10:20 — 10:55 TOO MANY CHOICES TO WHAT MATTERS MOST: THE NEW REALITY OF MICE
& CORPORATE TRAVEL

Today’s MICE and corporate travellers are overwhelmed by an explosion of travel
choices, digital touchpoints, and external influences, often resulting in slower and
more complicated decision-making.

STRATEGIC MOVE: Creating curated, tech-enabled travel ecosystems that simplify
planning and drive confident decision-making.
SPEAKERS

Ar. Tanmay Khare

Sunil Sharma
Corporate Administrative Support Services Head
Ancalima & BION
n VP & Head of Admin

Bajaj Finserv

Viekas K Khokha
SVP & CHRO
Sharda Motor Industries Ltd.

MODERATOR

Rekha Gairola
Director Global Safety & Security

Adobe
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The Changing Code of Travel Demand
11:00 — 11:15 DESTINATION SHOWCASE
Spotlight on the Incredible Destinations
11:20 — 11:35 COFFEE & CONNECTIONS

11:40 — 14:10 PRE-SCHEDULED 1-2-1 MEETINGS

1410 — 15:10 NETWORKING LUNCHEON AT THE SALCETE BALLROOM + PALM COURT
_ RECONVENE TO THE BALLROOM
15:10 — 15:15 RAFFLE DRAW

Bicester Collection

ne picEsTER An exclusive VIP Shopping Experience at The Bicester Collection
VIP Shopping for Two at any of the Bicester Collection Villages Includes a £/€200 The Bicester
Collection Gift Card and lunch for two along with invitation only luxury privileges : Access to The
Apartment, exclusive VIP lounge along with hands-free shopping, Personal shopping consultation
+ pre-arranged brand appointments + The opportunity to earn reward points with selected leading
airline and hotel loyalty programmes directly at the Village after shopping. An additional 10% discount
at participating brands linked to free Membership sign-up. Hands Free Shopping (HFS), allowing
guests to shop effortlessly while their purchases are collected and made available for collection at
The Apartment at the end of their visit. A personal shopping consultation, with the option to pre-
arrange brand appointments in advance and the opportunity to earn reward points with selected
leading airline and hotel loyalty programmes directly at the Village after shopping.

Travcare Holidays

The Palace of the Lost City, Sun City, South Africa
A legendary retreat inspired by grandeur and adventure
Experience two nights at the iconic Palace of the Lost City, where striking architecture and world-

class hospitality create an unforgettable stay. Your escape also includes a complimentary dinner for
two at Thava Indian Restaurant, along with return (arrival & departure) airport transfers for added
convenience.

] Czech Tourism
CzechiTourism The Julius Prague, Czech Republic
"JULIUS Contemporary elegance in the heart of historic Prague
Discover the charm of Prague with a two-night stay for two at The Julius, just moments from the city's
historic centre. Enjoy a privately guided full-day city tour, a scenic cruise along the Vlitava River, and a
shopping voucher for Fashion Arena Prague Outlet, all complemented by the hotel's signature blend
of heritage, comfort, and thoughtful hospitality.
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Sands Resorts Macao | Londoner Grand, Macao

CANDIC A luxurious escape at the heart of Macao’s most celebrated integrated resort
LIFESTY LI Enjoy two complimentary nights at the elegant Londoner Grand in a Deluxe Room (King/Twin),
complete with daily breakfast for two at Hampton Court. Experience refined comfort, exceptional
hospitality, and the vibrant energy of Macao, making for a memorable luxury getaway.

Visit Qatar | Swissétel Corniche Park Towers Doha

t A captivating escape of luxury, culture, and gatar wonders.

QATAR Experience a complimentary two-night stay at Swissotel Corniche Park Towers Doha with daily
breakfast for two. Your getaway also includes private return airport transfers, a half-day guided tour
of Doha’s iconic landmarks, and an exhilarating private half-day Desert Safari for two from Musafir
DMC, offering the perfect blend of urban sophistication and authentic Arabian adventure.

HIGH-TECH, HIGH-TOUCH - CLOSING FIRESIDE CHAT

15:15 — 15:50 FROM ITINERARIES TO PERSONALISATION: HOW MUCH TECH IS TOO MUCH
IN BUSINESS TRAVEL?
Business and corporate travel continue to converge as technology transforms travel into a strategic,
personalised engagement tool. In increasingly diverse and competitive markets such as India,

success depends not only on technology-led efficiency and seamless connected journeys, but also on
localisation, flexibility, trust, and meaningful discovery that enhance the traveller experience.

STRATEGIC MOVE: The future of business and corporate travel lies in balancing technology-
driven personalisation, local relevance, and seamless connectivity with the human touch that fosters
comfort, trust, and long-term engagement.

SPEAKERS

Harshad Donde
Country Director - India
BCD Meetings & Events

Santosh Kumar
Regional Head, South Asia

Booking.com

Dr. Sridhar Raghavendra
Former Head of Facilities, Corporate Real Estate, Projects, EHS,
GSOC & Mobility - APAC, GoTo Technologies and Techies of Bharat

MODERATOR

Khyati Kava
Emcee (Master of
Ceremonies)
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EVENT PARTNER'S SPEECH

15:50 — 15:55 SPEAKER

ox Ruchin Kohli
Founder & Director
OCCASION XPERTS

et e e Occasion Xperts

15:55 - 16:20 ENGAGEMENT ACTIVITY

© trehessinkim Breathe in inspiration. Breathe out limitations.
Experience the power of conscious breathing in this guided wellness session that
helps reduce stress, enhance focus, and cultivate positive energy.

CLOSING & TOAST TO THE EVENING

16:20 — 16:30 CLOSING REMARKS & END OF DAY 1

16:30 — 18:30 SIESTA BEFORE FIESTA

18:30 — 21:00 EVENING COCKTAIL RECEPTION HOSTED BY ITC GRAND GOA
VENUE: FAROL

** Please note a gap of 5 minutes between sessions has intentionally been added for Q&A
** Please note that this is a working agenda and is subject to change due to last minute changes and/or cancellations

www.miltcongress.com
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Turning Demand into Scalable Growth

08:30 — 08:55
09:00 - 09:05
09:05 -09:10

Crown Resorts

Indulge in a two-night stay in an Executive Club Suite at Crown Towers Melbourne. Enjoy Crystal
Club access for two, featuring daily breakfast, elegant afternoon tea, and evening canapés with
beverages, all within one of Australia's most prestigious luxury destinations.

.' Travcare Holidays

Experience two nights at the stunning Lagoon Beach Hotel & Spa, perfectly positioned along Cape
Town's picturesque coastline. Your stay includes a complimentary dinner for two at the acclaimed 91
Haute Indian Restaurant, along with return (arrival & departure) airport transfers for a seamless and
memorable getaway.

.' Travcare Holidays

Enjoy two nights at the elegant Westin Cape Town, where contemporary luxury and breathtaking city
views set the stage for an unforgettable stay. Your experience also includes a complimentary dinner
for two at Ninety One Haute Indian Restaurant, offering the perfect blend of comfort, convenience,
and fine dining in the heart of Cape Town.

Sands Resorts Macao | Londoner Grand, Macao

Indulge in a complimentary two-night stay in a luxurious Charles or Elizabeth Suite at Londoner
Grand, complete with daily breakfast for two at Hampton Court. Inspired by the timeless elegance
of London and complemented by world-class hospitality, this exceptional getaway promises an
unforgettable experience in the heart of Macao.

Resorts World Sentosa, Singapore

)

RESORTS WORLD"
SENTOSA

Experience a two-night stay in a Deluxe Room at Hotel Ora with daily breakfast for two, valid for
one year. Located within Resorts World Sentosa, your getaway also includes two one-day tickets
to Universal Studios Singapore, valid for three months from 27 August 2026. From the timeless
elegance and heritage-inspired charm of The Laurus to the excitement of Southeast Asia's only
Universal Studios theme park, this prize promises the perfect blend of relaxation, luxury, and
unforgettable entertainment.
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Turning Demand into Scalable Growth

Royal Caribbean Cruises | TIRUN Travel Marketing | Spectrum of the Seas,
Hong Kong

Asia's Ultimate Adventure at Sea Awaits
Experience an unforgettable Royal Caribbean escape with a complimentary cruise for two aboard
the spectacular Spectrum of the Seas, sailing from Hong Kong. Enjoy your stay in an Ocean View
Balcony Stateroom while indulging in world-class dining, award-winning entertainment, innovative
onboard experiences, and breathtaking ocean views. A perfect blend of adventure, relaxation, and
luxury awaits on this extraordinary voyage.

DECODING THE EXPANSION STORY - CASE STUDY

WINNING NEW AND EMERGING DEMAND MARKETS

Metro dominance — Distributed demand expansion leading India’s travel demand is
increasingly driven by emerging cities, new-age businesses, and non-metro corporate
growth, reshaping how destinations and suppliers plan for scale.

STRATEGIC MOVE: Build flexible, scalable travel frameworks that capture high-
volume, fast-growing demand from emerging markets.
SPEAKERS

Ashok Jaiswar
CcMO

Greenply Industries

Senthil Arasu
Head of Procurement

Kotak Life Insurance

MODERATOR

Khyati Kava
Emcee (Master of
Ceremonies)

LUXURY WITH LESS EXCESS, MORE EXPERIENCE - PANEL DISCUSSION

LUXURY TRAVEL AND WELLNESS THE NEW DEFINITION OF HIGH VALUE
EXPERIENCES

Luxury shift —From indulgence to meaningful wellbeing-led experiences are
redefining value beyond exclusivity, prioritising wellness, personalisation, privacy, and
meaningful experiences across journeys.

STRATEGIC MOVE: Design high-value travel offerings that integrate wellness,
exclusivity, and emotional relevance to meet evolving luxury expectations.
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Turning Demand into Scalable Growth

SPEAKERS

Amisha Sheth
Founder & CEO

Bliss Travel

Kamaya Sangodkar
Founder

@ The Pravasi

Radhika Khanijo
Founder & Luxury Travel Designer
Welgrow Traves

MODERATOR

Insia Lacewalla
Luxury Food & Travel Writer,
Hospitality Brand Consultant

BUILDING INCLUSIVE TRAVEL ECOSYSTEMS

10:20 — 10:35 LEADERSHIP IN TRAVEL: BUILDING SAFE, INCLUSIVE AND FUTURE-READY
ECOSYSTEMS

In the current geopolitical scenario, corporates have more responsibility towards their
employees to keep them safe, supported, and confident throughout their travel journey
with trusted partnerships.

STRATEGIC MOVE: Build stronger psychological secure ecosystems to drive more
adaptive, resilient, and future-ready travelers.

SPEAKER

Rekha Gairola
Director Global Safety & Security

Adobe

THE SCALE ADVANTAGE IN TRAVEL

10:40 — 11:10 THE VOLUME ECONOMY LARGE GROUPS DESTINATION WEDDINGS AND
INCENTIVE TRAVEL AT SCALE
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Turning Demand into Scalable Growth

Diverse travel demand — Large-scale group movement is emerging as a key driver,
blending destination weddings, incentive travel, and corporate groups into high-
volume, experience-led flows.

STRATEGIC MOVE: Build scalable destination ecosystems with strong operational
frameworks and supplier coordination to efficiently manage complex, high-volume
group travel.

SPEAKERS

Jyothi MP
Senior Director for Distributor & Customer

Sales Services and Events Training
Herbalife

Kaival Patel
Founder and Managing Director

Absolute Group of Companies

MODERATOR

Insia Lacewalla
Luxury Food & Travel Writer,
Hospitality Brand Consultant

THE CONNECTION HOUR

11:15 - 11:30 DESTINATION SHOWCASE
Spotlight on the Incredible Destinations

11:30 — 11:40 COFFEE & CONNECTIONS
11:40 — 14:10 PRE-SCHEDULED 1-2-1 MEETINGS

THE MOMENT OF HONOUR - AWARDS & CLOSING

14:10 — 14:40 MILT EXCELLENCE AWARDS 2026

14:45 — 15:45 NETWORKING LUNCHEON AT THE SALCETE BALLROOM + PALM COURT
AND CLOSE OF CONFERENCE

** Please note a gap of 5 minutes between sessions has intentionally been added for Q&A
** Please note that this is a working agenda and is subject to change due to last minute changes and/or cancellations
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frequently asked questions
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What is the language of the conference?
The conference will be conducted in English.

Will anyone be taking photographs during the Congress?

Yes, photographs will be taken during the congress. We will be publishing
the photographs on our flickr page and share the link with you via email. By
registering for the congress, you acknowledge that there is a possibility that
your photographs may be taken. If you do not wish to be a part of photographs,
videos or other recordings taken at the congress please inform us at the
welcome desk and we will ensure that you are not a part of the photographs
and videos distributed after the event.

Can | get alist of all attendees at the event?

During the two days of the congress you have ample networking opportunities
to exchange business cards with all the attendees of the congress. We do not
provide a printed delegate list for the attendees. You can contact the welcome
desk for further assistance.

Can I receive any of the speaker presentations or sessions?

Speaker presentations are not available as handouts. In order to receive,
download or publish any of the speaker presentations, kindly contact the
speaker (it is subject to their approval) or we will send you a link to download
the approved presentations one week after the event.

Who holds the copyright for the speaker presentation?

Our speakers/presenters retain full copyright and intellectual property rights
on all their presentations and materials. Please contact them directly for any
such information.

When will the MILT Congress video be published?

The MILT Congress video will be ready in October 2026. It will cover snapshots
of the entire event along with the testimonials taken during the event. If you
do not wish to be a part of the video please inform us at the welcome desk or
email us within one week of event closure.
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